Video transcript: Taskforce Vesta
Title: Our underquoting taskforce 

Music: ‘The Only Girl’ 

Length: 3:24 minutes 

Transcript begins

Description: Video begins – A man wearing a black jacket with the Consumer Affairs Victoria logo is speaking directly to camera. 
Voiceover: Hi, I’m Grant Taylor from Consumer Affairs Victoria’s Trader Compliance Services Branch. For those who want to get into the housing market, buying a home is likely to be the most important purchasing decision of their lives. It may also be the most emotional.
Description: The screen cuts to footage of people at an auction. An estate agent is handing out a property brochure. Another agent is showing people into the property. The auction commences and people start bidding, whilst looking at each other or at the property brochure. 
Voiceover: People often feel sad or disappointed if they miss out on a property they desperately wanted to buy, because it sold for a higher-than-expected price. While property prices are usually determined by market forces, Consumer Affairs Victoria receives scores of complaints each year from consumers concerned about possible underquoting. 
Description: An infographic with the words ‘Monitored 200 properties for sale’ appears’, along with an image of a house with dollar signs next to it. 
Voiceover: In mid-2015, we established Taskforce Vesta to conduct a thorough examination of 200 properties listed for sale online, monitoring their progress from first listing, until post auction.
Description: The infographic expands to show the words ‘163 houses + 37 units’. 
Voiceover: 176 of the 200 properties sold within the monitoring period. 
Description: The screen cuts to an infographic displaying the words ‘176 of the 200 properties sold within the monitoring period’. A sign saying ‘Sold’ then comes into the frame. 
Voiceover: We visited 34 selling agents’ offices…
Description: The screen cuts to an infographic with the words ‘Inspected 34 selling agents’.
Voiceover: …where inspectors examined sales files and other documents, looking for possible breaches of underquoting laws. We examined around 1400 sales files during this time. 
Description: A new infographic appears, with the words ‘Examined 1,400 sales files’ and an image of a folder next to them. 
Voiceover: Following those inspections, we issued 20 warning letters to agents. 
Description: An infographic appears, with the words ‘Issued 20 warning letters’, and an image of a paper and pen next to them. 
Voiceover: We also commenced or continued 13 investigations.  

Description: A new infographic appears, with the words ‘Launched or continued 13 investigations’, and an image of a magnifying glass. 
Voiceover: Another investigation, into Hocking Stuart Richmond, concluded in October 2016. The company admitted to underquoting on 11 properties and was penalised $330,000 in the Federal Court of Australia. 
Description: There is an infographic with the words ‘Underquoting on 11 properties’ on screen, and an image of a house next to them. Then another infographic appears, with the words ‘Penalised $330,000’, and an image of a gavel next to them. 
Voiceover: Of the 176 properties that sold, 48, or around 27 per cent, sold within the agent’s estimated selling price.
Description: A chart appears on screen. To the left are the words ‘Within ESP’, on the right there is a horizontal bar with ‘48’ written on it. 
Voiceover: 53 properties, or around 30 per cent, sold up to 10 per cent above the estimated selling price. 
Description: The chart expands to include the words ’0.1% - 10% above ESP’ to the left, and a horizontal bar on the right with ‘53’ written on it. 
Voiceover: 45 properties, or around 26 per cent, sold between more than 10 percent but less than 20% of the estimated selling price.  
Description: The chart expands to include the words ’10.1% - 19.9%’ on the left, and a horizontal bar on the right with ’45’ written on it. 
Voiceover: 12 properties, or around 7 per cent, sold at 20 per cent or more than the estimated selling price. 
Description: The chart expands to include the words ‘20% or more above ESP’ on the left, and a horizontal bar on the right with ‘12’ written on it. 
Voiceover: 18 properties, or about 10 per cent, sold at less than the estimated selling price. 

Description: The chart moves to the top and expands to include the words ‘less than ESP’ on the left, and a horizontal bar on the right with ’18’ written on it. 
Voiceover: 24 properties did not sell within the monitoring period. These results substantiate the concerns of prospective homebuyers that many properties are advertised at prices substantially less than the final sales result…
Description: The camera cuts to auction footage. An estate agent is giving two people a property brochure, and there is a close up of the brochure. 
Voiceover: … and help explain why the community has limited confidence in the advertising of property prices. 

In 2015-2016 alone, Consumer Affairs Victoria received 339 complaints relating to underquoting.
Description: We cut back to the auction. The agent is conducting the auction, and people are bidding. There is a shot of a man and woman hugging, as the auction has concluded and they have bought the property. 
Voiceover: New laws aimed at curbing underquoting were passed in the Victorian Parliament in November 2016. 

Under the changes, estate agents will have to provide prospective buyers with an information statement about the property for sale.
This information MUST include three recent comparable sales, an indicative selling price, and the median price for the suburb.

The changes also include heavier penalties for agents who do not meet their obligations 

The new laws are expected to commence in 2017.
Description: We cut to a screen with the words ‘For the full report, visit consumer.vic.gov.au/underquotingtaskforce, and the Consumer Affairs Victoria logo beneath it. 
Voiceover: A full report on the outcomes of Taskforce Vesta’s activities is available at consumer.vic.gov.au forward slash underquoting taskforce.
Description: The screen now shows the words ‘consumer.vic.gov.au’, with the Consumer Affairs Victoria logo beneath it.
Voiceover: Our website also provides information and useful tips for property buyers and sellers. 
Transcript ends
